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\Which best describes your employment status
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Full time Part time Casual Contract Business Business
employee employee employee worker owner - no owner -
(self- employees with

employed employees
with ABN)
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How much paid work are you getting as a

creative?

1-2 days
week

Sdaysa
week

More
than |
can

handle

11

36%

None

40%

Too
much
unpaid

Which best describes your
employment status?

. Full time employee
. Part time employee
. Casual employee
Contract worker (self-employed with ABN)
. Business owner - no employees

. Business owner - with employees
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\What's your line of business?
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How much paid work are
you getting as a creative?

® 1-2 days week

© 5days aweek
® More than | can handle

A% 4% o None
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Events & Art Bustration  Visual Performing Marketing Graphic & Arts Art Screen LandscapingirchitectureAdvertising Publishing Fashion  Gaming Broodcast  interior other
festivals ggmﬂ. artist artist &PR ggﬁ:i rﬂr;n;? :dﬂ_u;g{?;n production & sales & printing media design
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Thinking about my future in the creative
industries, | anticipate...

moking loads of money @

creating more of a niche for myself

colloborating to make advancements a

scaling back to survive
1.9

changing caﬁr

Extremely unlikely
Extremely likely



Choose words to describe your vision of the future

of creative industries?
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provocative

encourage our children
direct flight 2 melbourne

commercial gallery spaces

wdrehouses more of this

e "1i"‘|-.“‘ = collaborations
circular economy min rates of pay collaborative art local art creutim_s
collaboration opportuniti value of creative culture "
coworking space night economy o ' building fun more mllqurmtwe
bigger market r‘EDrESEHt{]tiUE creative hub o +hr, Seethevalue limitless
= read the room thought provoking communication sustainabil d:ar::entruhse::.i
2 soul-driven valued ‘ ' outgoing
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g B o = B ‘s arts festival
2 more gallery spaces A T O ' &
= night time economy 8 encom .
@ intuitive people makerspaces innovation @ =

e skills sharing local art outlets
high quality exhibitions kills sharing

opportunity rich creative precinct ”
credtive coworking space credtive economy
inexpensive short art cou
free recording studio
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Our industry needs people to grow. How do you see
yourself getting involved?

Woait and see what happens

Advocacy — add your voice to
submissions

Funding —join the effort to secure
funding for major projects

Events — attending events that @
connect the creative industries



